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CONCLUSION

Granting BellSouth's application to provide interLATA serv-

ice in South Carolina would serve the public interest since it

will promote competition in interLATA service and in telecommu-

nications manufacturing, the two markets whose health Congress

asked the agency to consider in determining whether grant of the

application is in the public interest.

Respectfully Submitted,

By:

October 20, 1997 '
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ATTACHMENT NO. 1

PARTICIPANTS IN AD HOC COALITION OF TELECOMMUNICATIONS---
MANUFACTURERS AND CORPORATE TELECOMMUNICATIONS MANAGERS
COMMENTING ON APPLICATION BY BELLSOUTH FOR AUTHORITY TO
PROVIDE INTERLATA SERVICE IN SOUTH CAROLINA

A. Telecommunications Manufacturing Companies

Company Name

Ambox Inc.

American Pipe & Plastics, Inc.

Axes Technologies, Inc.

Brite Voice Systems, Inc.

California Amplifier, Inc.

Eagle Telephonics, Inc.

H & L Instruments

Helix Limited

LC Technologies, Inc.

Metal-Flex Housing, Inc.

Raytel Inc.

Sequoia Electronics

Technology Service Group Inc.

Telect Inc.

Teltrend Inc.

XTP Forum
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Headquarters Location

Houston, Texas

Kirkwood, New York

Carrollton, Texas

Canton, Massachusetts

Camarillo, California

Bohemia, New York

North Hampton, New Hampshire

Chicago, Illinois

Fairfax, Virginia

Philadelphia, Pennsylvania

Philadelphia, Pennsylvania

San Jose, California

Roswell, Georgia

Liberty Lake, Washington

St. Charles, Illinois

Santa Barbara, California
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ATTACHMENT NO. 1 continued

B. Corporate Telecommunications Managers

Name and Title

Don Wiczek, Office Manager

J.B. Shah, Dir. Info. Technology

J.R. Sheedy, Dir. Corp.
Telecommunications

Jeff Schaal, Data Communications
Manager
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Company Name

The Copps Corp.

Electroglas, Inc.

Walgreen Co.

Willamette Industries, Inc.
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Special 0 {jer (or ConneeticU( rc ems only

$15 in cash.
PI us 5¢ per minute on in-state long distance calls

and 10¢ per minute on out-of-state calls.

That's just the beginning of AT&T's investment in you.

(It all starts when you callI 800833-0447, ext. 34340, to switch to AT&T
and to get your check code.)

Dear ••••••

How often does a company really invest in your satisfaction?.
Switch to AT&T now - for both in-state and out-of-state long distance - and we will.

For starters, we'll give you this real $15 check.

Because we value your business. we've sent you this $15~check to spend however you please.
Out that's JUSt the beginning. .

You'll also enjoy low in-state long distance rates in Connecticut.

With AT&T, your direct-dialed in-state long distance calls from home will be just 5¢ a minute,
24 'hours a day, 7 days a week. Why pay SNETs higher rates?-

Plus, you'll get our special 10¢ a minute long distance rate all over the U.S.
, 24 hours a day. Guaranteed. For six monthsI

After that, we'll put you on our simple AT&T One Rate Plan.

With AT&T One Rate Plan, you'll enjoy the great low rate of just 15¢ a minute on all your
domestic direct-dialed out-of-state long distance calls from home - to anyone. anywhere,
anytime - 24 hours a day, 7 days ~ week.

And you'll continue to receive our low 5¢ a minute rate on all your in-state long distance calls.

You'll also be pleased to receive our helpful new AT&T bill...it'll include exclusive offers 
just for AT&T customers - and keep you updated on the best ways to-save.

So call 1 800 833-0447, ext. 343s0 t today.

We'll switch you to AT&T for both in-state and out-of-state long distance, and give you
the code for your check. We'll alsu make sure that after six months you'll get our great

.J s¢ a minute out-or-state rate, plus our money-saving 5¢ a minute in-state rate.

(over, please)



We look forward to welcoming you to AT&T. And investing, as no other company can, tn
your total satisfaction.

Sincerely,

t::fI~
AT&T Marketing Manager

P.S. Areal check... 5¢ per minute for in-state 'long distance...and just 1Q¢ a minute for out-of
state long distance calls in the U.S.! It's all yours when you call our 800# today.

. R31.e comparison is based on an In-st.atc, dircct-<Sialed caU of two minuteS or more In Icnsth YS. same call with SNET Simple Solutions. The S' rm
is aY:lilab!e only to customers who subscribe to ATc!cT tor In-state and out-of-state long distance services.

lOur ATett;Sn-lllceAgreetMffI

• Your signing. cashing andlor depositing of this check authori=.QIQ' to process your order. unblock your carrlcr choice service
protcction to make these switches possible, and nodfy your local telephone company o(your decision to switch tohm:T (or OUlo<J(·slate
and in-Slate long distance sei'vfccs. '

For each of these services, only one long distance company maybe deslBJl2ted for the telephone number listed on the (ront of this check
Your selecdon ofIimTwill apply only to the telephone number listed on the front o( this check.

Your local telephone company may charge you fees to switch your long distance serviccs.lf so, they will appear on a future telephone bill

If you've recently accepted another offer 10 swllCh to A'J!lt we can only {ulfill on lhe first response receIved.
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RKETPLACE
THURSDAY, FEBRUARY 13, 1997 B1

BestPhoneDiscountsGo to Hardest Bargainers

Odenton. Md. "But then I told her my
sister got the lO'cent rate, and she gave me
the details." Ms. Barrington, who spends
up to 590 a month.on long-dIstance calls .
landed the atl·hours, dime'a-mlnute rrtte
plus a six'month freebie. on the monthly
f~e. "If my monthly bills don't go down. I'll
do something else." she says.

The negotiations unnerve even some
customers Who are nervy enough to hon·
dle.· ..rwas notified about a 12-cent'a'min'
ute Mel plan, and I called AT&T to see if
they could offer anythIng cheaper," says
Jack Balos, an AT&T customer in New
York. Emboldened by the surprise dime

Please Turn to Page 8/2. Column 6

Which It calls One Rate Plus, the toughest
barplners can do even better than the
dime-a-mInute deal; they can persuade
AT&T to waive a SUS-a'month fee for

. several months. Sprint, which usually
charges 25 cents a mInute In daylight
hours; will match AT&T's is-cent rate- but
onlylfcustomers demand It. (MCI Commu
nications Corp. claims It doesn't dicker: It
stands by a 1'2'cent'a-mlnute rate for
customers Who spend at least 525 a
month.)

"When I called AT&T, at first the
customer rep acted like she didn't know
what I was talking about," says Cheryl·
Ann BarrIngton, a One Rate customer In

'·800·PIN·DROP
(1-800- 746·3767)

1·800·444 -3333

1·800·524·4685;r;,.
~r

"
~
~>,

One Rate Plus: 10 cents per minute on any long·
distance call plus a$4.95 per month fee that is
sometimes waived for two or more months. .,

~ Sprint Sense Day: 15 cents per minute. around the ?i
1,~ clock,lf you ten Sprint you're awork·at·home person ?;

or homebound. Sprint alsO olfers a10·cents·per·
minute rate on the one number you call the most. : .

Ii Option S: 25 cents per minute 6 a.m. to 6 p.m.
,~ an~ 10 cents all other times; Option T: 15 cents
, per minute around the clock

I.·' None. apparently. "We're not in the promo game
, at all." a spokesman says.

SprlnlSenn: 10 cents per minute 7 p.m: to 7 a.m.
Mon.-Fri. and an weekend. During the day Ihe
ch.rgels·25·~~ts per minute

MCI One: U cents per minute if you spend at least
$25 amonth. Spend less than $25 and the per'
mlnute Charglls 15 cents. Mel also bundles wire·
less, Int~met and o~her services Into Its package.
All America: 19 cents per minute on daytime calls,
1.. cents on evenings, 12 cents after 11 p.m. and
weekends

'.'Aatt: 15 cents per minute on any long-distance
caJI made at.any time In the U.S. .

By JOHN J. KELLER
Ste!! ItfPO'I~'0/ THE W".... S""sJrlJO"""",,,

Shhhh. Don't tell anybOdy., but 'now
~la Bellis a "dime lady," too. . .

Millions of customers swttched to
Splint Corp. 's dlme'a'mlnute plan over the'
past two years, lured by the simple but
limited offer (rom Its "dime lady" pltchwo- '.
man, Candice Bergen, The .Sprint plan' .
charges just 10 cents a minute forlonr-dls
tance calls on nights and weekends and 25
cents a minute on weekdays. Stunr, ATItf
Corp. responded with a flat-rate offer fbat,
~ .. '

while less catchy, .ctiarres '.15 eents a
m\nute around the clock, A1&T named.the
plan One Rate. . . .
. .Now It turns out that One Rate actually
Is two rates: A~ 1";:;= :i~~t.
dlme·a·mlollCe c_g A y,
seven days a week - Ifo:r...know-to
as'KT5fll.!hat ;-lei'Arti'(ti~~kcttlli~~.paying more than they have to. The
about the new offer:.~e MnmIN' basA" . stealftly offer also reveals a new consumer
aClverbsid jt ....u hasnt sent out' press caveat:·. the days of one-slze-f1ts·all dis-
releases heralding the latest e.{fort. to coimt ptans may be over, and how. good
one·up the. folks at Sprint. AT&T's cus- your dulls will depend on how hard you
tomer-servlce reps don't even like to haf(le. .'
talk about it. .SOme customers, of course, have played

"How did you C1nd out abOut this? lonc-dlat&nct providers of( one another In
Who told you?" one' AT&T represen- recent yean, surfing among carriers to
tatlve demanded to know when acustomer land c:ash bonuses for SWItching. Now, the
elaled the company's main toll-free num· ~ heaVUy adveiUsed discount .plans - from
her seeking the secret discount. .ATIcT'$ True Reach to Met One to Sprint

AT&T's "you-gotta·ask-for-It" plan ls a Sense - are yielding to a new kind o(
risky defense. While aimed at ~topplng teleeom buur, 'in which different cus·
customers from sprlnllng away to Spl1nt,lt tomers wUl ret different rates. .
is going to Irk people who discover they are· In the enUtety unheralded AT&T offer.

;/J
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Without Any Fanfare:~... '

Best 'Phone Discounts·:::
Goto Best Hagglers :, ':

Contillued From Page S{ , •
offer. he also landed a refund oC S21.90 for'
the nickel-a-minute extra he has been
paying since signing up with One Rate.,;
And he got AT&T to waive the $4.95-a·
month fee - albeit for only· two months"
rather than six. .

"The Individual negotiations are rldlc·' .
ulous," Mr. Balos complains.. "TJ1ey're nOt "
advertising this, and that's not fair to the :
people who have slmed up for AT&T's.
IS·cent One Rate plll\." . :

An AT&T spokesman makes no apolQ"
gles for the special pricing. given the
Intense competltlon~ It Is used. he says. 90
"a case·by·case basis with an AT&T
custome.!: WhO has gotten an attractlv~',
offer from a competitor," .

But consumers might well w6nder
"whO's beln&, true." says Yankee Groul?.
analyst Brian Adamik. bOrrowlnr from,
AT&T's hlrh-prol1le ad campalp for the
True Reach dtseount procram. OVer the
past y,ar or so "all camera have had
secret pricing offers In the.lr back pockets.
and they take them out and use them When I

needed," he saYS. ' .,
AT&T gave Its telemarketers the dime

plan. two weeks alO to keep custom'~,
from fleeing to rival discount services. Its':
unusual level "of discretion In makinr One'
Rate Plus known may be understandable:
The pia" marks a m discount off the
existing One Rate. If millions of customers
grabbed for It. that would hinder the
already-slow ri'owth it! AT&T's revenu~.:
which grew·2.7fo last year. • '

That Is whY AT&T has I)een raising
Its. basic rates In the- past couple of:
years. and whY rivals have been following
in lockStep. They aim to offset a'falloff In
revenue brourht, about by discounting.,
consumer watd140p bave Jonr decried
the fact that more tbait batt of AT&T's 80 .
mll1lon household customers still pay hlgft':
basic rates. ~tly ,unaware of. or
uninterested In. cheaper plans. ~

Even the sus monthly fee In One
Rate. Plus may ,not necesq.rUy a1len-'
ate the :revenue pressure. Under the l~r
cent'a-mlnute plan. a customer whO makes,
300 mlhutes of long-distance cans It! "'a:
month would be charged $45_ The sam~ '.
customer at a dime a minute would be
charged S34,95. or n<fo less. even'factoring'
In the S4,95 fee. . .:

The mIshmash of discounts and hard
barga!nlng will probably increase as cus~'
tomers negotiate Individual service plans'
that bundle In everything Crom local and,
long-distance phone service to cellula!';'
paging and Internet access. It lets the
phOne companies try to dtrferentlate their
,services Crom commodltyllke long-dIstance
rates. .;.

MCI bundles local, long·dlstance. Inter' .
net and wireless services with Its MCI
One plan. Sprint bundles long·dlstance;
paging. toll-Cree calls and other services;"
GTE Corp. has begun to do this in its
national markets, Such packaging could'
enable carriers to wean consumers orr.:
discounts - but will require .customers to •.
become savvier about the back·and·forth...··

A media executive. say, could ge't,
her own bundle of phone. Internet arid,
other services, while a person with a
home office could get his different bundle
at different prices. With every combA'"
tant- from AT&T to even something called
the Long Distance Wholesale Club - offer
ing cut-rate pricing. "fighting on price',
alone Just Isn't sustainable," says Mr.
Adamik of Yankee Group. a Boston re;'
search firm. "Another company will al· .
ways rise up to beat your prIce,"

AT&T Is willing to take up the chal·
lenge .- Cor now, allhough Il won't say
how long the dime deal will last. Whl\.e-.,
such bargains are unadvertised, with a :
litUe persistence you can Clnd out about th~
latestone by calling the company. Just dial
I ·SOO-CALLATT. '



Certificate of Service

I certify that on this 25th day ofNovember, 1997 I served by First Class Mail a copy
of the foregoing Comments of Ad Hoc Coalition of Corporate Telecommunications
Service Managers and Telecommunications Manufacturing Companies and to the parties
at the following addresses:

Janice Myles
Policy and Program Planning

Division
Common Carrier Bureau
Federal Communications

Commission
1919 M Street, NW, Rm 544
Washington, DC 20554

(by hand)

Donald 1. Russell
Telecommunications Task Force
Antitrust Division
Department of Justice
Room 8205
555 Fourth Street, NW
Washington, DC 20001
[5 copies]

General Counsel
Louisiana Public Service

Commission
P.O. Box 91154
Baton Rouge, LA 70821

International Transcription
Service

1231 20th Street, NW
Washington, DC 20036

(by hand)

Joel Klein
Assistant Attorney General
U.S. Department ofJustice
950 Pennsylvania Avenue, NW
Washington, DC 20530-001

Bf2tU1DLlA)
ian Brawner

James G. Harralson
BellSouth Long Distance Inc.
28 Perimeter Center East
Atlanta, GA 30346

Walter H. Alford
BellSouth Corp.
1155 Peachtree St., NE
Atlanta, GA 30367

Michael Kellogg
Kellogg, Huber, Hansen, Todd & Evans
1301 K Street, NW
Suite 1000 West
Washington, DC 20005

Gary Epstein
Latham & Watkins
1001 Pennsylvania Avenue, NW
Washington, DC 20004

David G. Frolio
BellSouth Corp.
1133 21st Street, NW
Washington, DC 20036

Margaret H. Greene
BellSouth Telecommunications,

Inc.
675 Peachtree Street, NE
Suite 4300
Atlanta, GA 30375


